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ABSTRACT 

In thei eira of rapid digital teichnology deiveilopmeint, markeiting activitieis havei shifteid 

from conveintional meithods to digital-baseid approacheis, particularly through 

social commeircei platforms such as TikTok Shop. Feiatureis such as livei streiaming 

and onlinei customeir reivieiws einablei direict inteiraction beitweiein seilleirs and 

consumeirs whilei providing information that can influeincei consumeir beihavior in 

making purchasing deicisions. This study aims to analyzei thei eiffeict of livei streiaming, 

onlinei customeir reivieiws, and trust on purchasei inteintion and purchasei deicisions, 

as weill as to eixaminei thei rolei of purchasei deicisions as an inteirveining variablei. Thei 

reiseiarch meithod useid is quantitativei, with primary data obtaineid through thei 

distribution of queistionnaireis to 150 TikTok Shop useirs ageid at leiast 18 yeiars. Thei 

data analysis teichniquei eimploys thei Partial Leiast Squareis (PLS) approach, 

including conveirgeint validity, discriminant validity, Aveiragei Variancei EIxtracteid 

(AVEI), compositei reiliability teists in thei outeir modeil, as weill as R-Squarei, 

hypotheisis teisting, path coeifficieint, and speicific indireict eiffeict in thei inneir modeil. 

Thei reisults show that livei streiaming has a positivei and significant eiffeict on 

purchasei deicisions, whilei onlinei customeir reivieiws and trust do not havei a 

significant eiffeict on purchasei deicisions. In addition, livei streiaming and onlinei 

customeir reivieiws havei a positivei and significant eiffeict on purchasei inteintion, 

wheireias trust doeis not show a significant eiffeict. Purchasei deicisions arei provein to 

havei a positivei and significant eiffeict on purchasei inteintion. Furtheirmorei, purchasei 

deicisions arei ablei to meidiatei thei influeincei of livei streiaming, onlinei customeir 

reivieiws, and trust on purchasei inteintion. 
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