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This study aims to analyze the marketing communication strategies implemented by
PT Maju Bersama Trussco to increase the number of consumers. The research
method used is a descriptive qualitative method, with data collected through
interviews, observations, and documentation. The theory applied is Integrated
Marketing Communication. PT Maju Bersama Trussco employs various marketing
communication strategies, including advertising through websites and brochures,
sales promotions through participation in exhibitions, direct marketing via
telemarketing and WhatsApp messages, as well as public relations by establishing
partnerships with hardware stores. These strategies have proven effective in
increasing the company s consumer base and sales, although challenges remain in
optimizing each strategy. These findings provide insights for the company to
strengthen its marketing strategies to achieve sustainable growth in the
construction industry.
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